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SIX REASONS FOR WHY KOREA IS AN
ATTRACTIVE MARKET

1.Strong Growth
Economy &
Fast rebound

2.World
Leading
Business

6. Improved focus on

Foreign Investments

5. High Education
&
Productivity

3.Strong
Domestic Market

4. Leading in R&D
&
Maturity new tech
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RADET
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EXPORT

KOREA IS RANKED AMONG THE WORLD TOP  RARET,
ECONOMIES

Total GDP per country 2008 Total GDP per country 2020 - forecast
Billion USD Billion USD
USA USA |
Japan China |
China Russia |
Germany Japan |
France Germany |
United Kingdom France |
ltaly India |
Russia United Kingdom
Spain Italy |
Canada Canada |
India Spain |
I # South Korea I ISouth Korea I
’{o@s R N %@Q Q Q @Q@s @@@
S H

Source: Euromonitor
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KOREA IS RAPIDLY BECOMING MORE RARET.
INTEGRATED WITH THE REST OF THE WORLD

Top exports of goods by country Top Imports of goods by country
100%=422,003 MUSD 100%=435,271 MUSD

Sweden Others China
0,20%
’ 22,80% China Others = 20,80%
33,20% IS
3,40% »
Germany 830 5 Sweden Japan
0% ey TUSA 0,40% LRl
17,70% | 1440% U usA
4,70% 12,30/0 11’10%

Germany

Source: UN Comtrade 2008
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NEW GREEN DEAL-KOREA'S GROWTH ENGINE RARET

One of the worlds largest
environment initiatives

“Green New Deal is about promoting green growth and
overcome economic slowdown at the right time and in
an aggressive manner” (President Lee Myung-bak)

Green growth Zero Energy Town
Theme Park Korea Institute of Energy Research

Total budget of 36,5 Billion USD allocated
on 3 main initiatives

Life Style:

Environment

friendly
Green

ol 10 BUSD

22 BUSD

Technology: 4,5BUSD Gre_en

Low Carbon Society

High Energy _— 60%
efficiency

13%

Source: KOTRA, 2009, STC Analysis
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KOREA - AWORLD LEADER IN MANY SECTORS RARET,

14 Fortune 500 companies

Global Global Market Share of Company listed on

Sector Ranking Share Export Fortune 500
Ship Building 1 344%(2009)  414%(2009) mr;‘t’ﬁé;ggg
Automotives S 5.5% 9% Hyundai Motor(87)
5 3.8% 2.6% POSCO(199)

Samsung Electronics(40
Mobilg Handsets 2 239% 8.4% LG(69L; 9 ¢s(40)

i
Samsung Electronics(40
| Displays 1 47% 1.5% LG(69L;9 ¢s(40)
Semi Conductors 3 13% 9.2% Samsung Electronics(40)

Source: Invest Korea, The Economist, 2008
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STRONG CONSUMER MARKET RADET

SWEDISH TRADE COUNCIL

The 4" largest
in Asia

Korean retail market development

Billion USD*
CAGR __—7
/ 5.4%
197
168 178 o
160

2005 2006 2007 2008 2009

* Average exchange rate of 2009: 1 USD = 1,275 KRW

Total consumer expenditure 2008 & growth
2003 - 2008, USD Billion
Growth rate

Japan 0,8 %
China 13,3%
India 11,9%
Korea
Indonesia 16%
Taiwan 4%
Thailand 7%
Malaysia 11,4%
Singapore 71%

0 500 1000 1500 2000 2500

Source: Korea Statistics , OECD 2010
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KOREAN CONSUMER HAS STRONG CULTURAL RARET,
INFLUENCE IN ASIA

‘Korean wave’ refer to the popularity of South Korean popular culture in other Asian countries.

Pop “Rain” Soap opera “Winter sonata”

“The popularity of Korean
cultural products has led
to widespread imitation of

Korean wave is now  Korean dress style,

a tsunami!! fashion, food habits,
language, and even way
of life in Asia.”

‘ 4 Y The Sunday Times Sandip Kumar Mishra

at Department of East Asian Studies,

Soap opera ie “ "
Pop Movie “Old boy University of Delhi, India

“Dae-jang-geum”
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APPROXIMATLEY 337 SWEDISH COMPANIES  RADRET
ARE TODAY ESTABLISHED IN KOREA

“Chaebol supplier”

Eenorsoid Established companies in Korea
... SRS o Development, 2006-2009

teleca & calado  Auol

232 238 246 252
“Consumer market”
~ DROENIM JEANSMAKERS®™
M wesc T
..
Acne Jeans 77 80 83 85
“Momentum for change”
4 Scandinavianbiogas cetac

Skapar mojligheter
2006 2007 2008 2009
¥ envac -
Himpaet — ="~
© Gy /d""“"—_ m Subsidaries/ bransch offices ® Comp. with distributers

“Build on Swe success”

Phadia Py oourre Q-MED
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H&M-ONE OF THE LASTEST SWEDISH RARET.
SUCCESS ENTRIES

a

# COMING SOON, YOUR
& NEW FAVORITE STORE.

Company: H&M Korea
First store: February 27, 2010

* First store in the fashion center, Myoungdong in Seoul

* Extreme media attention

» H&M shares went up by 1.2% when they announced the launch in South Korea.
» 20,000 visitors & 12,000 paying customers on the 1st day!



4t |argest
consumer
market in Asia

No5in
automotive

Hosted G20
summit 2010

One of the
worlds largest
environment
initiatives

No1lin
shipping

No 2 in mobile
handsets

No1lin
displays

3,2% of GDP
spent on R&D

Seoul — 2"
largest
metropolitan
in the world
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WE KNOW INTERNATIONAL BUSINESS AND STRATEGY, RADET
PROVIDE HANDS ON ASSISTANCE IN ALL PHASES

. Develop business

: : Market
| How suppor
snee * Promotion events
* Business .
. ose strategy Support Office

« Company
establishment
* Recruitment

* Market analysis
* Visiting program
* Partner search

: o * Sourcing
Xamine * Acquisition
opportunities support
+ Information & ~ * Business.
/ knowledge Opportunity
.+ Steps to export [ TOlECt
' g/'naar:;,itisse'ed'o” Services offered by Swedish Trade Council
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SWEDISH TRADE COUNCIL - A GLOCAL CONSULTING S

ORGANISATION

Swedish Trade Council Japan & Korea combines 25 years of experience helping
Swedish firms establish themselves and grow with a unique local market know-how
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The Swedish Council's global ¢ e L4
consulting organization: | 3
* 530 employees in 53 countries | ¢
S °

* 125 employees in Asia

* 15 offices in Asia



